Challenged to create a new brand and online
presence expressing unigue experiences and
stunning geography, Stamats delivered
“Every Day. Epic.” NGU’s new brand identity was
activated through experiential brand development,
change agents, and leaders of influence.
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Results:

Storytelling platform
built on flexible CMS
templates.

Instant ?

Instant increase in site
visitors at launch.
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Increase in Apply: visits in
the first 3 months:
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Enrollment Success!

40 applicants ABOVE GOAL
in June 2021 compared to
100 behind goal in June 2020.

Every'day. 'Epic.
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Ministry Teams:
Many Gifts, One Spirit

Lights. Cameras. Joy.
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