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CTA Strategy Basics



It’s not always 
“Register now” or 
“Buy today.”

Sometimes it’s:

• Watch this video.

• Do more research.

• Request 
information.

• Order a sample.

Call to Action: What is the natural next step?



CTAs move 
visitors through 
relevant 
conversion 
steps.

Goals

Get Relevant 
Information

Make Sales

Earn

Loyalty

Increase

Engagement

Get Services

Easily

Increase 
Brand 

Awareness



✓Audience-centric

✓Built on digital best practices

✓Data-driven

✓Designed with relevant user journey story pathways

✓Educational + entertaining

✓Infused with media and text elements

The best CTA strategies are:



Now that a visitor is on your page…



Strategy + Storytelling:
The structure for connected, action-driven user journeys



CTA style, wording, and 
placement should 

reflect the user journey.



Varidesk: A CTA rock star

Call: Impactful words 
that speak to what 
the user wants to do 
and drives toward 
the action you want 
them to take

To: Top of page – strategically 
placed by an eye-catching graphic

Action

Response



Clear, easy next steps

Action: Shop! It’s clear what 
the user is supposed to do.



Create conversion pathways.
Particularly on pages and stories 

to which you are driving paid traffic.



TM/DC: Too much, didn’t click
Yikes:

• Attack of the unrelated 
items! The eyes don’t know 
where to start.

• Am I looking for movies, 
makeup, or macchiato?

• Why all the “for men” stuff 
with a (stereotypically) 
female ambiance?



Give readers seamless pathways

Good:

• Clear structural cues 

• Related, relevant items

• Visual markers

• Fewer words, more action

• Limited yet substantial 
options



Effective CTAs support 

user goals

AND 

business goals.



Good Housekeeping:
Consumer blog content

• Inline links
• Image callouts
• Buttons
• Shop now

• Schedule
• Contact
• Request
• Download

Consumers get the info they need. 
The business gets the click-to-buy.



CTA Example from 
One of our Clients



UNM HSC College of 
Nursing – Virtual 
Campus Experience

CTA strategy goals:
• Showcase their diverse student population.
• Help students envision personal success.
• Make applying easy.



So many ways to CTA!
• Watch immersive videos with students 

who look and think like you.
• Make connections on social media.
• Find a time that works for you to get 

more information.



Thoughtful CTA strategies work!



ROI Measurement Tools



Recording and heat map tools

Tools like CrazyEgg show 
where your site visitors:

• Click 
• Scroll
• Linger
• Navigate



Google Data Studio dashboards
A free alternative to Google 
Analytics 360:

• Offers endless widgets

• Provides easy visuals for 
stakeholders

• Downloads data 
from all widgets



Domo dashboards
Customized, cloud-based visuals. Real-time, holistic data.

Bonus: Stamats is a Domo partner! 



Conversion points to measure

Online
• Subscribe
• Click-to-call
• Inline links/callouts and 

related reading
• Social engagement/shares
• Video views
• Podcast listens

Offline
• Calls for 

demos/appointments
• In-person mentions
• Email opens
• Bringing in a flyer or 

brochure
• Calls or clicks to a vanity 

URL/number used only in 
print



Questions? Please reach out. We’re happy to chat!

stamats.com

facebook.com/stamats

instagram.com/stamatsinc

linkedin.com/company/stamats

twitter.com/stamats

Mariah Obiedzinski
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Stamats | @MariahWrites
mariah.obiedzinski@stamats.com
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